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JUST ASK YOUR KIDS.

Protect our kids from 
tobacco marketing in stores.

The evidence is clear. 
It’s time to protect our kids from 

tobacco marketing in stores.

RESEARCH SHOWS THAT

EXPOSURE
IN STORES IS A

OF
PRIMARY CAUSE

YOUTH SMOKING.
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Tobacco Prevention Awareness Cessation Coalition 
of Jefferson and Lewis Counties is one of 34 

Community Partnerships across New York State 
funded through a grant from the New York 

State Tobacco Control Program.



TOBACCO MARKETING

THE

REAL
STORY

Retail stores are the main channel 

of communication for the tobacco

industry and each year it spends 

billions to market its products in the 

places where kids are likely to shop.

From posters and signs inside and 

outside of stores, to well-lit displays 

behind the counter, the tobacco 

industry spends more money to market 

cigarettes than the junk food, soda 

and alcohol industries combined.

The reason is simple.
That’s where the kids are.

IT’S TIME TO PROTECT
 OUR KIDS

TOBACCO MARKETING
FROM

IN STORES.

They’re targeting our kids.
• 90% of smokers start before the age of 18

• Young people are almost twice as likely 
as adults to recall tobacco advertising

• Kids who visit convenience stores more 
than twice a week are 64% more likely 
to begin smoking than their peers who 
visit less than once a week

• The more tobacco retailers there are 
near their schools, the more likely 
children are to smoke

• 75% of teens shop in convenience 
stores at least once a week

The research is clear:
The more tobacco marketing kids see, 
the more likely they are to smoke.

Sign here in support

Tobacco marketing, such as colorful, 

well-lit cigarette displays at store 

registers, has been shown to make 

kids more likely to start smoking.

• Tobacco companies spend more 
money to market cigarettes than 
the junk food, soda and alcohol 
industries combined

• Studies show that kids are twice 
as likely as adults to notice 
and remember retail tobacco 
advertising in stores

• 75% of teens shop at least once 
a week in convenience stores

I support protecting kids from 
tobacco marketing in stores.

Name _______________________________

Town ________________________________ 


